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Keep YOur Finger on the Consumer PUlSC

IN THE FAST PACED WORLD WE LIVE IN, it is vital for marketers to closely monitor consumer trends. Consumer Tracker, a

service from Scarborough Research, is a tool that |'\e|ps you |<eep your Finger on the pu|se of today)s competitive mar|<etp|ace.

INCREASE MARKETING ACCOUNTABILITY WITH CONSUMER TRACKER
Consumer Tracker reports provide the most up-to-date Scarborough data before it is released to the marl(etp|ace. The increased

Frequency enables marketers to measure the impact of their campaigns in real time and adjust their strategies according|y. Delivered

monthly or quarterly and customized according to your needs, Consumer Tracker:

* Measures how integrated marketing efforts or stand-alone components (media, public relations, etc.) are impacting sales and

market penetration

* Enables marketers to adjust messaging, media and other campaign components for increased effectiveness
* Monitors the competition and how their marketing effectiveness is impacting your bottom line

Consumer Trdcker n /A\ction

Consumer Tracl(er SOIVQS marl(eting cha”enges, can improve RO' FOF your ZFFOFtS, increase sa|es and enhance brand |oya|ty. The Fo||owing

case studies demonstrate some of the ways Consumer Tracker can benefit you.
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ACQUIRE AND RETAIN MORE CUSTOMERS

WITH CONSUMER TRACKER

Consumer Tracker reports are customized to he|p you acquire and retain more
customers — the right customers. the reports can cover many of Scarborough'’s
2,000 measurements about the shopping and product consumption patterns of

"'-.'I American consumers. Reports can be issued month|y, quarter|y, or at a another

—

specified frequency requested by the user.

This service complements Scarborough’s local and national syndicated databases

which are released twice a year and provide in-depth information regarding the

lifestyle, shopping and media habits of American consumers.
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