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2012 NEW MEASUREMENTS FOR TOP-TIER MARKETS 

New Wireless Information
•	Ways used cell phone: 
	 –	 Download apps 
	 –	 Shopping

•	Wireless/cell phone carriers used: 
	 –	 Straight Talk

Expanded Internet Insights
•	Shopped or used: 
	 –	 iTunes 
	 –	 Electronic games such as GameStop

•	Used Internet in past 30 days for: 
	 –	 Daily deals
	 –	 Restaurant information

•	Internet sites visited in past 30 days: 
	 –	 Google Offers (in select markets)
	 –	 Groupon
	 –	 LivingSocial
	 –	 Yelp

•	Time spent on social networking sites  
	 in an average day

•	Devices Owned: 
	 –	 Tablet PC  
	 	 (iPad, Galaxy, Xoom, etc.)
	 –	 Smartphone  
	 	 (BlackBerry, Droid, iPhone, etc.)

•	Mobile device used to read  
	 newspapers: 
	 –	 Other tablet computer  
	 	 (Galaxy or Xoom)
	 –	 Other electronic device  
	 	 (Kindle, Nook, etc.)

More Lifestyle data
•	Attended a health, wellness, or fitness 

expo in the past year

•	Airline used for business or  
personal/vacation

•	Places viewed digital video displays in 
the past 6 months and past 30 days

•	Places purchased liquor in past 30 days

•	Contributed to military/veterans  
organization in the past year

•	Used coin cashing service  
(Coinstar, etc.) in the past year

•	Home improvements done in the  
past year: 
	–	 Plumbing

Extended Television Data
•	TV networks/stations watched in the 

past seven days 
	–	 Cooking Channel 
	–	 OWN (Oprah Winfrey Network) 
	–	 Planet Green

•	Programs watched on VOD in past  
	 30 days: 
	 –	 Children’s programs

More Sports Fan Insights
•	Bought sports apparel with high school 

team logo in the past year

•	Level of interest in MotoGP  
(Grand Prix motorcycle racing)

Household Information
•	Amount spent for selected HHLD items 

	–	 Under $100 
	–	 $100 - $249

•	Long distance carriers used by  
household: 
	–	 Skype

•	Owns or plans to buy: 
	–	 Tablet PC  
		 (iPad, Galaxy, Xoom, etc.)

	 	–	 Solar panels

Expanded Measurements that  
Capture the 2012 American Consumer
Each year, Scarborough modifies its measurements to include even more insights  
on the American consumer. Here are some of the new measurements you will be able to start implementing  
into your sales and marketing strategies starting in the spring of 2012.
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facebook.com/ScarboroughResearch

 Follow us @ScarboroughInfo 

www.facebook.com/ScarboroughResearch
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2012 NEW MEASUREMENTS FOR TOP-TIER MARKETS 

w e  a r e  t h e  a m e r i c a n  c o n s u m e r .
Scarborough measures how our shopping habits and lifestyles are changing.


