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vice president of digital media services, Scarborough Research. “Offering Hispanics new 

and creative ways to interact with a brand online – particularly via downloaded digital 

content – could go a long way in successfully marketing to the Hispanic adult.” 

 

Given the growth of broadband and content downloading in this consumer group, it is no 

surprise that Hispanic Internet Usage overall has reached a critical mass. The majority 

(54%) of Hispanics are now online. In fact, Internet access among Hispanic adults has 

increased 13% since 2004. By contrast, Internet access by all consumers nationally 

grew eight percent during this time period.  

 

As a part of their complimentary study, Scarborough examined 13 local markets with 

higher-than-average concentrations of Hispanic adults and found distinctive Internet 

usage patterns and local variations. For example, Miami is the top Hispanic market for 

broadband penetration. Seventy-six percent of Hispanic Internet Users in Miami have 

broadband at home. By contrast, El Paso, Dallas, Fresno, CA, and Harlingen, TX, are 

the markets in which Hispanic residents are least likely to have a broadband connection.  

 

Phoenix is the leading local market for Hispanics who download digital content. Sixty 

percent of Phoenix’s Hispanic Internet Users downloaded digital content during the past 

month. El Paso, Miami and Dallas are the markets where Hispanic Internet Users are 

least likely to download digital content. 

 

Scarborough’s full report on the Hispanic Internet User can be found online at 

www.scarborough.com/freestudies.php. In addition to further details about broadband 

usage and downloading patterns, it contains details on Internet spending, mobile device 

usage, and overall Internet usage among Hispanics. It also compares and contrasts 

Internet users across 13 Hispanic local markets. The data in the report is from 

Scarborough’s USA+ study, as well as select local market studies. 

 

Additional information about Hispanic Internet Usage, including data that drills-down to 

specific cities or zip code aggregates, is available for purchase. Please email 

info@scarborough.com for more information. 

 
*Hispanic Internet Users are those Hispanics who access the Internet 
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** “Download” refers to the download of any of the following content during the past 
month: podcasts, video games, music, other audio clips, television programs, or other 
video  
*** Broadband connection is defined as having a cable modem or DSL Internet 
connection in the household 
 
About Scarborough Research  
Scarborough Research (www.scarborough.com, info@scarborough.com) measures the 
lifestyle and shopping patterns, media behaviors and demographics of American 
consumers, and is considered the authority on local market research. Scarborough’s 
core syndicated consumer insight studies in 81 Top-Tier Markets, its Multi-Market Study 
and its national USA+ Study are Media Rating Council (MRC) accredited. Other products 
and services include Scarborough Mid-Tier Local Market Studies, Hispanic Studies and 
Custom Research Solutions. Scarborough measures 2,000 consumer categories and 
serves a broad client base that includes marketers, advertising agencies, print and 
electronic media (broadcast and cable television, radio stations), sports teams and 
leagues and out-of-home media companies. Surveying more than 220,000 adults 
annually, Scarborough is a joint venture between Arbitron Inc. (www.arbitron.com) and 
The Nielsen Company (www.nielsen.com). 
 
Contact: Allyson Mongrain, Scarborough Research 

703-451-3174 / amongrain@scarborough.com 
 


