Getting Started
Running PRIME NEXT as a Windows Application

To run PRIME NEXT as a Windows application, do one of the following:
e Double-click the PRIME NEXT icon on your Windows desktop, or

e Click the Windows Start button, and then choose the Programs menu and the PRIME NExT
application.

Running PRIME NEXT as an Intranet Application

To run PRIME NEXT as an intranet application:

1. Launch your browser.

2. Point your browser to the URL set up by your system administrator, for example:

http://mycompany.com/primenxt/

Running PRIME NEXT as an Internet Application
1. Launch your browser.

2. Point your browser to www.primenext.com.

Logging Into PRIME NEXT

Before you can do anything in PRIME NEXT (including selecting a study), you must log in using
the Studies screen. Once logged in, you can subsequently return to the Studies screen to log in as
a different user if you want to select a different study or weight.

1. Run PRIME NEXT either as a Windows application or as an Internet/intranet application.
The first screen displayed is the Studies screen.
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2. Type your user ID in the User Login section, and press Enter. PRIME NEXT displays your
user name and lists all installed studies.

Note: To edit your user name or any other information associated with your user ID, you must switch to the
User Maintenance screen.

Selecting a Study

After logging in to PRIME NEXT, if only one study is available, that study is automatically
selected and you do not have to complete the following procedure. If more that one study is
available, however, PRIME NEXT display "No Study Selected" above the list of available studies.

To select a study, click the study you want to analyze. PRIME NEXT automatically selects the
first survey period/weight listed. In the case of local market studies, this will always be the total
weight or entire survey period. PRIME NEXT then automatically displays the Rpt. Spec's - Basic
screen.

Note: At any time, you can return to the Studies screen and select a different study or a different survey
period/weight within the current study. PRIME NEXT automatically displays to the Rpt. Spec’s - Basic screen
again, but only if you select a different study.
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Obtaining Study Technical Information

To display a PDF file containing technical information about the chosen study, click the Study

Technical Information button @ at the top of the screen. PRIME NEXT displays the
appropriate Study Technical Guide, for example:
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%‘ NOTES on Sample Performance Calculations: {random person) is achieved through the application of the “Lasl
I Birthday™ question during the telephone interview,
£ Mumber of Mon-households Estimated in the Mo-AnswernBusy
E statistics are estimated acoording to the CASRO Special Report The two phases that make up the Scarborough interview are as
“0on the Defipition of Response Rates® issued by the CASRO follows:
Task Force on Completion Rates, Lester R. Frankel, Chairman.
a. Phase Cne; Lsing the telephone as a data collection
Total Homes Mot Qualified for Survey include nondesidences, device, Scarborough completes its household and respondent
homes located out of the survey area, and homes in which there designation during the FPhase One telephone  interview
are media affiliated persons according to the MRC definition of Mewspaper readership, radio listening, Intemet Websites
media affiliation. demographics and extended demographics are all collectad.
The respondents address is also recorded at this time. A
Completed Telephone hterviews: the telephone response rate telephone interview is considered a complete (in-tab) if there are
calculation leaves in the denominator the following classifications valid responsas o age, sex, radio, newspaper, 3 of the following
of homes: Completed + Refusals + Call Backs that did not result 5 questions: lotal persons in the household, total persons 18+ ir
in either a refusal or a complete + Partial interiews not the household, education, employmeant, household income; anc
completed + Answer Machines for which there was no contact + 2 of the following 3 questions: zip code, ethnicity and race.
homes in which there was a language barrier for which no
communication could be established + homes in which we wera After sample selection conducted by Survey Sampling, Inc., pre
unable to contact the designated respondent. designated household telephone numbers are sent electronically
to each of Scarborough's two company owned interviewing
Booklet Relurns are defined as booklets that are returned with facilties, Here, telephone numbers for each market are maltchec
an acceptable number of usable questions. Booklet Responsea with the proper telephone questionnaire for that market, all
Rate is determined by dividing usable booklets by total eligible electronically through the use of a sophisticated CATI (Compute
households in the sample. Assisted Telephone Interviewing) system.
Television Diary Retums are defined as diaries that are returned Both operational personnel on site as well as a managemen
with an acceptable number of usable viewing days. Television team located in Coral Springs, Florida monitor Scarborough
Diary Response Rate is determined by dividing usable diaries by telephone interviews.
total eligible households in the sample.
b, Phase Two: A product booklet and a television viewing dian,
Policies and Procedures for Research Distortion and are s2nt to each respondent who completed the Phase Cne
Special Station/Print Activities: telephone interview and for whom an address can be assigned.
The Scarborough product booklet collects product usage and
Scarborough defines special station/publication’s activities as retail shopping data and is not time sensitive,  Scarborough uses
contests, promotions or advertising, which are not part of that a seven-day open-ended television diary to collect television
station/publication’s regular promotional activities. Scarborough viewing data.
would consider any such activity, specifically designed to effect
listenershipiviewershipireadership during  the  Scarborough Arzas Measured:
) 4 < 1ot6 » M a5xiiin O = 44 4]
Note: Not all studies have an associated Study Technical Guide.

Using Study Proprietary Codes

The Study Maintenance screen allows you to enter a code that Scarborough provides to you
when you license proprietary data. Within a study, this proprietary data is usually located under
the Geodemographics and Psychographics categories. You can select sub-categories within these
two categories, but you will not see a list of category entries until you unlock them.
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3. In the Studies list box, select the Scarborough study you want to use.

4. In the Proprietary Codes list box, enter the code supplied to you by Scarborough. To enter
more than one code, press Enter to start a new line or insert a space between the codes.

Note:  You must enter only those proprietary data codes that you have licensed from Scarborough.

5. To unlock the proprietary data associated with the selected study and codes, press the Save
Proprietary Codes button.

6. Exit and then reenter PRIME NEXT.

Study Maker

The Study Maker screen enables you to compare a source study with a companion study and
create a merge study within a particular market across different releases.

1. Click the Study Maker tab to display its main screen.
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Companion Studies

2. Highlight a study in the Source Studies list.



#%® Scarborough Research — PRIME NEAT Yersion: 2.8.001 Suppork: (B00) 756-PRI — |EI|5|

E:’ Toolz |
EJUSE[ taintenance ”Stud}l tlaintenance i Datal ]
Study Maker §Data Component Builder gData Estraction H ata Import 2

D efinitions

Studiesz @ Report Spec's

T Daypartz

Bazic Reports Media Reportz | Saved Spec's

~ Studies — Study Creation
Source Studies
Mew York NetRatings Hore and YWork 2002 Rel ] M ake Merged Study |
Mew Work, MY 2002 Releage 1
Phila Mag Freg 2000 Release 2 berge Repart

Philadelphia 1999 Release 2
Philadelphia 2000 Release 1
Fhiladelphia 2001 Release 2
Philadelphia 2001 Release 2 (Conforming) _
Fhiladelphia 2001 Release 2 (Man-Confarming)
Philadelphia 2001 Release 2, Regular

4| | 3
Companion Studies

Philadelphia 2000 Release 1

Philadelphia 2001 Release 2

Fhiladelphia 2001 Release 2 (Canforming)
Fhiladelphia 20071 Release 2 (Man-Confarming)
Philadelphia 2001 Release 2, Regular
Philadelphia 2001 Release 2, Special
Philadelphia, Release 2, 2001 - M5I Fusion 01 R
Philadelphia, Release 2, 2001 - NSI Fusion D: Di

|»

- -

1] | » 1] Iv[

3. Highlight a study in the Companion Studies list.




-0l |

Weight: 12 Months

Studies @ HeportSpec'sl T Davparts | Drefinitions | B azic Flepu:urtsl ml Media Flepu:urtsl Saved Spec'sl Toolz |

JEJUwr Maintenance ”Stud_u I aintenance i Dol ]
{Study Maker fCata Component Builder gData Esfraction H Bl ot ; s

~ Studies — Study Creation

Sowrce Studies

Mew York MetRatings Home and Work 2002 Rele«] Make Merged Study |
Mew York, NY 2002 Release 1
Phila Mag Freq 2000 Helease 2 herge B eport
Philadelphia 1999 Releage 2
Philadelphia 2000 Release 1
FPhiladelphia 2001 Release 2
Philadelphia 2001 Release 2 (Conforming)
Philadelphia 2001 Release 2 (Mon-Conforming)
Philadelphia 2001 Release 2, Regular

v
1| | 3

Companion Studies
Philadelphia 2000 Release 1

Philadelphia 2001 Release 2

Philadelphia 2001 Release 2 (Canfarming)
Philadelphia 2001 Release 2 (Mon-Conforming)
Philadelphia 2001 Release 2, Regular
Fhiladelphia 2001 Release 2, Special
Philadelphia, Release 2, 2001 - NSI Fusion 01 R
Philadelphia, Release 2, 2001 - MSI Fusion D: Di

"
EI

Jd |

4. Click the Make Merged Study button.
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Creating new study dataset
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PRIME NEXT displays status messages in the Merge Report area and displays a small
"New Dataset Created" window when completed.

5. Click OK to proceed.

6. Click the Studies tab to display the Studies screen. You can see the newly created study in
the Studies list.

Note: Once you have merged data using Study Maker, you do not ever need to merge it again.
When you are finished with the merged data, you can delete it.
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Using Proprietary Codes for Combined Studies

In order to use proprietary codes (i.e., Microvision, Prizm, Cohorts, etc.) with combined studies
created in Study Maker, you need to "unlock" that information in the combined study. To do this,
you use the code for the release that was used as the source study. For example:

Source Study: Charlotte R1 2003
Companion Study: Charlotte R1 2002
Proprietary Code for Microvision:
R12003 —MV121 **Use this code**

R12002 -MV123

Use the Study Maintenance function to unlock the codes.




