WE ARE THE AMERICAN CONSUMER.
USE SCARBOROUGH TO UNDERSTAND US NATIONALLY.




Zoom In. Zoom Out.

HOW DO YOU BENCHMARK YOUR BRAND IN THE
NATIONAL LANDSCAPE? What do your marketing plans — and those of

clients or prospects — mean on the local market level? How can you demonstrate the

power of your region — or of your brand within a region? Scarborough USA+ enables you

to zoom in to a city or zoom out to a region or even to look at consumers at the national level.

BENCHMARK YOUR BRAND, REGION OR CITY
A national study of consumer shopping, media and |ifesty|e patterns, Scarborough USA+ allows you to compare consumers in a
city or region with the national norm.

* Determine which markets are strong for your business or brand, * Find new growth markets

and determine where to expand to next . .
P * Analyze national consumer brands — from retail bellwethers to

* Demonstrate the power of your region or city and attract beverage category giants

national advertisers . .
* Understand different consumer lifestyles across markets, and

* Create more efficient communication plans by targeting create more effective local promotions

consumers in their local markets )
® Energize spot sales

USA+ IN ACTION: USA+ IN ACTION:
“DEMONSTRATE THE IMPORTANCE “GROW YOUR BRAND IN LOCAL MARKETS"
OF YOUR MARKET TO NATIONAL ADVERTISERS" - N
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Scarborough USA+ identifies 10 local markets where Bobby's Burgers has
e Y potential to make people who frequent fast food restaurants into patrons of
their restaurant. This gives Bobby's an idea of where they can focus marketing

? | and increase market share.

SCARBOBOUGH METHODOLOGY
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Local. Regional. Mational.
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local market studies with a fill-in samp|e to account for the balance of the country.
Scarborough collects data from more than 220,000 adults annually, reflecting the

shopping patterns, media behaviors and lifestyles of consumers within their local markets.

P e e P o o o g g g g g g g -




